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*FINE FORECAST: The ACA

Growth in the Asian cruise sector is expected
to explode over the next few years as the
region’s growing middle classes take to the

sea in search of rest and relaxation
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A white-paper study  commis-
sioned by thi Asia Cruise Associa-
tion {ACAL 4 m;zmmth trude
body for the continent’s cruise
industry, predicts that this mar
leet will triple over the pext sev
en years - while some industry
players believe growth will be far
higher. :

This comprebensive explora.
tinn of the Asian cruise industry,
relensed this week in Singapore
and prepared by industry expens
and Chart Management Consult-
ants, says the market will grow

from the 134 million passengers

carried in 2012 to 3,94 million by
2020, Thiz represents an-annual
average growth in calp:u.mr of
around fA%.

“To carry that many passangtrs
would require 15, 3,200-lower-

berth-capacity  ships  deployed
year-round on short éruises,” said
thie ACA at a press briefing held m
this weel's UBM/Seatrade-organ-
ised Cruise Shipping Asia-Pacific
conference in Singapore,

By 220, it is predicted that

- China, the world's fastest-growing

outbound-tousism - marker, will
forms the butk of Asian cruise pas-
sengers (1.6 million}, with Japan

ing in a distant 1 with
TG, 000 PasSEnReTs.

The report, which did not take
into acconnt the overnight casine-
cruise trade, notes that Star Cruis-
o5, Costa Crociere and Rayal Car-
ibbean Cruises are the dominant
players in the Asian cruise market,
where short trips of between two
and #ix nights formed 7% of the
total capacity on offer.

This scenario is unlikely 10
change in the future.
“Five nights is the optimal

cruise length,” said ACA chalrman
Dr Liu Zinan, who is also Royal
Caribbean’s regional vice-presi-
dent of Asia.

“Asian passengers want short,
activity-filles]  party cruises on
resort-style ships. They are not
interestesd in serions destination
crisises.”

Royal Caribbean has two
137,000-gt vessels permanently de-
ployed in Asian waters,

PREDICTIONS ‘CONSERVATIVE'
Pier Luigl Foschi, chairman and
chief executive of Carnival Asia,
whose Costa brand alse has two
large ships trading year-round in
Asia, believes the white paper’s
growth predictions are far too con-
servative, Research conducted by
Carnival predicts that the market
will reach 3.7 million passengers
by 2017 and will top seven million
by 2020,
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Foschi says alf the ingredients
are there for thne successful growth
of the cruise industry in Asia.

"It is still & new, niche-market
product,” he told delegates at the
conference, “Onee the product is
knows, the response from con-
sumers in Asia s fast, The sritical
point is whether we will be able
to deploy enough quality ships in
Asia to support this growth.”

There were other predictions
given by cruise players.
~ william Ng, chief opernting of-
fieer of Genting Hong Kong, the
parent of Star Cruises, says the
Asian cruise market will grow to
six million passengers by 2020,
whille Celebrity Cruises president
Michael Bayley has o very optimis-
tie prediction of 10 milhion.

Throwing her opinion into the
pot, Carnival Anstralia chief exec-
utive Ann Sherry says that, regard-
less of which target is picked, the

important thing is that everyone
is galvanised around it and works
collectively to make it happen.

ACAS Dy Liv readily admits
there is enough potential on the
supply side for even the most op-
timistic predictions to be reached,
but cautions that the Asian cruise
industry faces a number of con-
straints in this area,

“It i not just @ question of ap-
pitite,” he said. “the neally im-
portant thing is to heve the ships,
the ports and the infrastructure,
We don't think we have enough
of these to support the growth
beyond what the white paper sug-
gests”

All were of the apinion that de-
veloping the Asian eruise market
will continue to prove a challenge,
with much investment needed for
consumer education and smooth-
ing out the region’s notorious bu
TEICTACY.
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